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Alberta Music Industry Association respectfully 

acknowledges that it is situated on Treaty 6 and 7 

territories - the ancestral and traditional territory of the 

Cree, Métis, Dene, Blackfoot, Saulteaux, Nakota Sioux 

and Treaty 7 region in Southern Alberta, which includes 

the Blackfoot Confederacy, as well as the Tsuut’ina 

First Nation, and the Stoney Nakoda. We acknowledge 

the many First Nations, Métis and Inuit whose 

footsteps have marked these lands for generations 

and continue today. With this acknowledgement, we 

remind ourselves of the responsibilities we have as 

Treaty people to understand our shared colonial history 

and commit ourselves to working towards a just and 

inclusive society.



It’s good to leave 2020 behind us; I don’t think 
there are many who’d disagree.  The first half 
of 2021 has been, in many ways, a painful 
prolonging of a year that already seemed never-
ending.  As COVID swept through our lives we 
were separated from our families, friends, and 
communities.  In the last year we’ve lost jobs, 
we’ve lost business, we’ve lost sleep.  Some of 
us have lost loved ones, from the virus or from 
other causes, and the hurt was deeper because 
we lost them from a distance, on the other side 
of a screen.  

This annual report is meant to acknowledge 
the many positive actions Alberta Music was 
able to take during this bleak time, but it does 
so with full recognition that the past year will 
leave its mark on our personal and professional 
lives for some time to come.  Our province’s 
music industry has been hit hard.  The future 
of our artists, venues, studios and other music 
businesses is undoubtedly different now than 
what we all had planned.  However, thanks to 
health care workers, medical scientists, and 
vaccines, we can finally look ahead, to a time 
when COVID is not all encompassing, when the 
music sector’s recovery is underway.

In interviews Alberta Music conducted for our 
35th year, many of our members returned to a 
theme: making music in Alberta is a struggle.  
To succeed here requires independence, 
toughness, focus, and a competitive spirit.  But 
2020 also showed how crucial it is for our music 
industry to be organized, collaborative and 
actively engaged beyond our individual pursuits.  

Strategic planning, advocacy and education are 
essential to protecting and growing Alberta’s 
music industry; this collective approach 
matters now, as we begin our recovery; just as 
importantly, it will matter in the months and 
years after the pandemic.  

For Alberta’s songwriters, sound engineers, 
promoters, club owners, and other music 
entrepreneurs, there are many unique 
challenges, but also one that is common to all; 
turning our love for music into a sustainable 
career.  This shared struggle can bring us 
together.  Acting with a united front, speaking 
together as one industry, advocating for policies 
and programs that help our sector, showing 
the public, music fans, and politicians in all 
levels of government that music has significant 
economic value; this is how we can get back 
to work and ensure Albertan music not only 
survives, but prospers.

Alberta Music pursues these goals in several 
ways: creating programming and professional 
development opportunities for our members; 
engaging in outreach and consultation with 
civic, provincial and federal governments; and 
as a funding partner and advisory member 
of West Anthem, an industry group who 
commissioned Alberta’s first Music Ecosystem 
Study, released in October.  This report 
details the inner workings of Edmonton and 
Calgary’s music communities.  Coincidentally, 
it captured these music scenes at their peak, 
in the months just before the coronavirus 
changed everything.  It describes active 
networks of musicians and businesses making 
big differences in people’s lives by fostering 
expression and creativity, and also by creating 
jobs and community.   The report also makes a 
number of recommendations to better support 
and grow these communities, because a vibrant 
music scene creates jobs, boosts tourism and 
hospitality, and contributes to the economy 
in many other ways.  A strong music scene is 

chair’s 
message

Graham Lessard

vital to us who work within music; it can also be 
vital to our province’s economic recovery and 
diversification. 
Our music sector will climb back to where it was 
pre-pandemic, and we can grow beyond that too.  
It will take time.  As a member of Alberta Music 
you are helping us all get there together.  If you 
want to do more, tell your friends and colleagues 
in music to become members.  Consider 
participating in one of our Committees as a 
member at large.  Ask a staff or board member 
what else you can do to support the talented, 
dedicated and passionate people who form 
Alberta’s Music industry, and build your career in 
music among them. 

Many thanks to those who helped Alberta 
Music through this past year – our amazing 
staff, my fellow board members, our partners, 
collaborators and advisors and, most of all, our 
members.  I sincerely hope to see you at the 
club, theatre or festival in the months to come.
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executive director’s 
message

There was a shift in focus this year within 
Alberta Music. Reflecting on the change and 
upheaval in the world, coupled with the crippling 
effects the pandemic had on the sector, we 
chose to further address the importance on 
diversity, inclusion and mental health within the 
industry. 

I want to start by sharing a heartfelt thank 
you to our membership for your continued 
support. Your ability to tackle the adversity of 
the past 15 months with ingenuity and tenacity 
is inspirational. In a time when we all feel so 
disconnected from our families and friends,
somehow our musical community has come 
together. We’ve supported one another in a way 
that will usher in a new spirit of cooperation 
and positivity, when we are all finally able to get 
back to the things we love. 

Alberta Music has focused on actively 
connecting with our membership and you have 
engaged and shared your thoughts, stories and 
concerns. This grass-roots community outreach 
and advocacy is at the heart of the organization 
and helps steer our policy and strategic 
direction.

Our advocacy work, through our arm’s-length 
partner West Anthem has been fulfilling an 
essential element of our mandate this year. 
Venues, promoters, agencies and many other 
people who rely on the live sector for their 
livelihood have been hit particularly hard by the 
pandemic. West Anthem has been consulting, 

advising and advocating for these businesses 
and individuals in conjunction with, and on 
Alberta Music’s behalf. The result has been the 
creation of the $2 Million, Stabilize Live Music 
Grant. The Music Business Innovation Micro 
Grant provides up to $25,000 to support projects 
that aim to sustain venues and businesses 
during the pandemic and innovative initiatives, 
platforms, and services that address the needs 
of Alberta’s music industry.

In partnership with West Anthem, we 
commissioned an economic impact study to 
highlight the significant financial contributions 
the music industry has on our economy. The 
Music Ecosystem Study was released in October 
and details a clear understanding of just how 
much our industry contributes as an economic 
driver and its positive financial impact on the 
province. Moving forward, this study will greatly 
improve investment and stability in the sector.

This year, we effectively transitioned our 
education and showcasing to online platforms 
and although it was different, we were proud to 
still be able to present relevant, interesting and 
successful programming and events.

Of course, we cannot achieve the level of 
success with our programming and promotion
without our many partners. This year, we’ve seen 
our stakeholders rise to the call for support
more than ever. FACTOR, Government of Alberta, 
Jim Pattison Broadcast Group, WILD 95.3,
CKUA, ATB Financial, The National Music Centre 
and Stagehand have all been integral in helping 

continued next page... 

Carly Klassen
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Alberta Music share our message, and fund 
engaging, insightful programming.
We continued to remote work, temporarily 
closing our offices in Edmonton and Calgary. In
anticipation of transitioning back to pre-
pandemic life, we are excited to announce 
that we will be moving in to our new office in 
Edmonton at the CKUA building in the old Alberta 
Hotel.  This space not only boasts a beautiful 
performance space but also houses two of our 
longest- standing partners, ATB Financial Branch 
for Arts and Culture and of course, CKUA. We 
look forward to welcoming you all, once we’re 
all able.

I am so proud of our small-but-mighty, 
hardworking, passionate, and dedicated team. 
Cecilia Schlemm and Jaime Pruden have met 
every challenge this year head on, despite the
unprecedented circumstances the year threw 
at them. There is no question, the organization 
and our industry has achieved the successes we 
have, thanks to all your hard work. The passion 
and knowledge that they put into everything we 
do is inspiring to be around and it’s a pleasure to 
work with such a cohesive team. 

We were thrilled to see so many Albertan artists 
receive nominations and awards at the JUNOs, 
CCMAs and WCMAs. Despite the constraints, 
Alberta artists continued with tenacity and 
inspiring creativity. We celebrated artists 
signing to labels locally and internationally. 
Albertan artists showcased (virtually) for 
industry and fans across the globe and took 
their music to new levels.

I want to thank Alberta Music’s board of 
directors. I appreciate their ever-useful insight. 
It’s wonderful to work with such a great group 
of individuals who care so much about our 
industry. Thank you for your countless hours.  
This year’s AGM marks the departure of Graham 
Lessard, who has completed three full terms on 
our Board of Directors, the last year in which he 
served as chair. As a producer and engineer, 
Graham has brought an attentive and important 
perspective to the organization, and I would 
like to thank him for his tireless contribution to 
Alberta Music. We wish him the absolute best as 
he moves forward.

I also want to extend my sincere thanks 
to Andrew Wilcox, Allison Brock and Jodi 
Stonehouse for serving on the board of 
directors. Thank you for your dedication to the 
association and the industry. 

As we hopefully head towards a year of recovery 
and growth, I look forward to connecting with 
you all. Let’s take the lessons learned from the 
last year and move forward with new found 
compassion and inclusiveness. Let’s lead with 
the creative and entrepreneurial spirit that sets 
us apart. 

executive director’s 
    message . . .
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about 
Alberta Music

We are a member-based, not-for-profit industry association representing 
members in all facets of the music industry, including artists, managers, 
songwriters, venues, promoters, producers and beyond.		

Through our programs and services, we provide information, education, 
communication, advocacy, industry development, and networking 
opportunities to develop and promote the growth and sustainability of the 
Alberta music industry.		

Alberta Music Industry Association respectfully acknowledges that it 
supports artistic activity on Treaty 6, 7 and 8 territories: traditional lands of 
First Nations and Métis peoples. 	

Mission
To foster the excellence of Alberta 

artists and the Alberta music industry 
through education and support. 

Vision
A diverse, informed and connected 

Alberta music industry. 

Beliefs
Music is a collaborative art, evolving 

and thriving when diverse perspectives 
come together. Respecting and 

including all of Alberta’s voices makes 
our music community stronger.
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staff

board of
directors

Carly Klassen
Executive Director

Shannon Johnson
Bookkeeper

Graham Lessard  Chair | Calgary
Recording Engineer, Mixer, and Producer 

Tony Bao  Vice Chair | Edmonton
Northern Jubilee Auditorium

Allison Pfeifer  Treasurer | Edmonton
Alberta Economic Development , Trade,  
and Tourism Government of Alberta

Allison Brock  Secretary | Calgary
CKUA Radio Network (Wide Cut Country)

Jodi Calahoo-Stonehouse  Director | Edmonton
Miyo-Pimatisiwin Productions, Founder/ Co-Owner
ACIMOWIN, Co-Producer

Andrew Charles Wilcox  Director | Fort McMurray
Harvard Broadcasting

Timur Inceoglu  Director | Calgary
MRG Live 

Jessica L’Heureux  Director | Calgary
SAITSA / The Gateway

Candace Webber  Director | Calgary
Adventure Marketing Company Inc.

Cecilia Schlemm
Program Manager

Jaime Pruden
Administrative Assistant
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Executive
Chair: Graham Lessard

The Executive Committee consists of the 
President, Vice President, Treasurer and 
Secretary of the Board of Directors. Their 
mandate is to enable the Board to manage their 
operations and fulfill their responsibilities as 
outlined in Alberta Music’s bylaws, as well as 
making policy recommendations to the Board 
as a whole. The committee also assumes 
responsibility for matters pertaining to Board 
recruitment, nominations, orientation, training, 
and evaluation. 

Finance
Chair: Allison Pfeifer

Members of the Finance Committee are 
responsible for overseeing the organization’s 
assets, liabilities and commitments. The 
committee prepared and supported the 
development of the annual budget with the 
Executive Director and recommended the 
budget to the board. The committee also 
prepared, reviewed and recommended the 
year-end financial statements for approval.

Indigenous Steering
Chair: Tony Bao

The Indigenous Steering Committee advises 
Alberta Music staff on connecting with artists 
from Treaties 6, 7, and 8 to develop opportunities 
for collaboration and community growth.  
Through the pandemic, we have been able to 
engage with indigenous artists and elders in 
order to help extend Alberta Music’s reach into 
the respective communities.  This committee 
aspires towards meaningful interactions, with 
the goal of providing further opportunities to 
highlight all forms of indigenous music.

Membership
Chair: Andrew Wilcox

The Alberta Music Membership Committee took 
a lot of time over the past year to review our 
approach to gaining new members and retaining 
them; with a focus on ensuring diversity & 
inclusion.   Due to the pandemic, we had to once 
again push back our large-scale membership 
drive, but we are currently planning a multi-
media campaign to hopefully launch late 
summer or early fall.
 
We did see a slight decrease in membership 
in the last year and a half due to covid, but we 
have recently seen members return and new 
members added due to programs returning, new 
showcases, and funding opportunities.

Partnership & Advocacy
Chair: Allison Pfeifer

The Partnership & Advocacy Committee 
explores short, medium, and long-term 
opportunities in the areas of public and 
private partnerships and sponsorships. 
Throughout the pandemic, Alberta Music has 
been engaged with key partners such as the 
Government of Alberta, National Music Centre, 
CKUA Radio Network, and Stagehand to host 
the Alberta Spotlight concert series. Alberta 
Music also partnered with Wild 95.3 to produce 
Wild-Fest 2020, a virtual concert series. In 
October 2020, West Anthem, of which Alberta 
Music is a key contributor, released an 
economic impact study researched by Sound 
Diplomacy.

 

Diversity
Chair: Graham Lessard

This committee is charged with developing and 
recommending policies and guidelines to ensure 
Alberta Music is an inclusive and equitable 
organization.  Directors and members at large 
consider the evolving needs of Alberta Music’s 
staff, board and members, with the goals of 
welcoming Alberta’s diverse musical population 
and acting as an ally to marginalized and under-
represented communities.

board 
committees  annual update
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Alberta Music’s programs and services are 
made possible by the generous support 
of the Government of Alberta, FACTOR, the 
Government of Canada and Canada’s private 
radio broadcasters, Edmonton Arts Council, 
and members of the music industry of Alberta. 
We would like to thank all of our funders and 
the sponsors who have contributed to the 
success of many of our initiatives this year.

funders &  
sponsors
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positions &  
representations

Alberta Music staff members held positions  
on committees and boards with the following  
organizations in 2020-21: 

ALBERTA PARTNERS OF ARTS AND CULTURE

CANADIAN COUNCIL OF MUSIC INDUSTRY ASSOCIATIONS

CANADA’S MUSIC INCUBATOR

FACTOR

FEMME WAVE

NASHVILLE SISTER CITIES

SLED ISLAND ADVISORY COMMITTEE

WEST ANTHEM 

WESTERN CANADIAN MUSIC ALLIANCE
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By joining Alberta Music, you join a vast network of Alberta-based music industry personnel 
including artists, managers, record labels, agents, publicists, media, associations, festivals, 
studios, producers, record companies, venues, talent buyers, radio stations, retailers and more. 
Benefits include education, networking, showcasing, consultations and discounts.

membership

52
BAND

MEMBERS

50
STUDENT
MEMBERS

16
COMPANY/ 

CORPORATE
MEMBERS

8
FAN

MEMBERS

376
INDIVIDUAL
MEMBERS
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partners

Alberta Craft Council
Alberta Dance Alliance
Alberta Electronic Music Conference
Alberta Magazine Publishers Association
Alberta Media Arts Alliance
Alberta Media Production Industries Association 
(AMPIA)
Arts Touring Alliance of Alberta
ArtsVest
ATB Financial Branch for Arts & Culture
Book Publishers Association of Alberta
Calgary Arts Development
Calgary Folk Music Festival

Calgary Stampede
CARFAC Alberta
City of Edmonton
City of Calgary
Country Music Alberta
Edmonton Arts Council
Edmonton Downtown Business Association
Edmonton Events
Edmonton Folk Music Festival
Explore Edmonton
Edmonton Northlands
Femme Wave
Indigenous Resilience in Music 

National Music Centre
Alberta Jubilee Auditoriums
Oilers Entertainment Group 
Regroupement artistique francophone de 
l’Alberta (RAFA) 
Rogers Hometown Hockey 
Sled Island Music & Arts Festival
Southern Alberta Jubilee Auditorium
Theatre Alberta 
Tourism Calgary 
Winterruption YEG Festival
WILD 95.3 
Writers’ Guild of Alberta

Local Partners

National & International Partners	  	

Americana Music Association
BreakOut West
Bell Media
Canadian Council of Music Industry Associations 
(CCMIA)
Canadian Country Music Association
Canadian Independent Music Association (CIMA) ‘
Canadian Live Music Association 
Canada’s Music Incubator
Canadian Music Week
Canadian Heritage
CARAS/ JUNO Awards

FACTOR
Folk Alliance International
Halifax Pop Explosion
Manitoba Music 
Music BC 
Music/ Musique NB
Music NL
Music Nova Scotia
Music NWT
Music Ontario
Music PEI
Music Yukon  

Nashville Sister-Cities
SaskMusic 
Sound Diplomacy
Western Canadian Music Alliance
Music Nova Scotia
Music NWT
Music Ontario
Music PEI
Music Yukon  
Nashville Sister-Cities
SaskMusic 
Sound Diplomacy
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partners

Alberta Music is a proud funding partner and advisory member of West Anthem. West Anthem is a 
non-profit, non-governmental organization created to share information and foster new conversations 
that highlight the cultural, social and economic benefits as well as the necessary strategies required for 
developing music cities in Alberta. 

In partnership with West Anthem, Alberta Music commissioned an economic impact study that  
highlights the significant financial contributions the music industry has on our economy. 
 
This study was released on October 29th, 2020 and provides a snapshot of the Edmonton and Calgary 
music industry pre-pandemic and provides insight into the immense opportunity music provides for the 
long-term resiliency and vibrancy of our province. You can find the full report here.

#ValueABVenues
West Anthem launched an important #ValueABVenues campaign drawing attention to Alberta’s Live 
Music Venues in Crisis & exploring new policies that will support the long-term resilience of our music 
industry infrastructure & Alberta’s economy.

West Anthem

Canadian Live Music Association Campaigns	
#ForTheLoveOfLive
Launched by the Canadian Live Music Association in February 2021, #ForTheLoveOfLIVE focuses on the 
damage COVID-19 shutdowns have caused the full breadth of Canada’s live music industry–from artists 
to venues to production workers–who connect Canadians with extraordinary live music experiences. 
With a reach of over 37.2 million, the momentum of the campaign has resulted in many wins, including 
historic live music support in the 2021 Federal budget. On the long road to recovery, #FortheLoveofLIVE 
will continue to be our rally call, ensuring that Canada’s vital live music industry will be able to play a 
meaningful role in this country’s economic, social, and cultural rebuild.
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industry   
development

Our LIVESTOCK program provides the 
opportunity for artists and music industry 
professionals to grow and expand their 
music/ business through domestic and 
international showcases at music industry 
conferences and events. From emerging 
talent to artists already starting to develop 
a market internationally, these showcases 
have proven to be helpful for artists to make 
new connections through different markets 
and audiences. 

Export Events

Exporting to international markets is a growing priority for Canadian musicians 
and music companies. Bringing Alberta music to new markets and intensifying 
trade activity in existing markets is a key component of Alberta Music Export 
initiatives. 

With financial assistance from FACTOR and the Government of Canada, and the 
Government of Alberta, Alberta Music was able to take part in a number of events. 
Although we were not able to have a physical presence at many of our regular 
conferences due to early cancellations, we worked behind the scenes to build 
new relationships and foster existing relationships with our partner organizations, 
and look forward to bringing these opportunities back to our members. As the 
pandemic carried on, we saw more virtual conferences come to life, and In 
2020/2021 we were able to have a presence at:

Folk Alliance International (Folk Unlocked) 
Virtual (February  22-26, 2021)

Alberta Focus (inbound) 
Virtual (March 22-25, 2021)

New Colossus Festival 
Virtual (March 23-25, 2021)
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Folk Alliance International -  
Folk Unlocked 
February 22- 26, 2021

BreakOut West teamed up with Alberta Music, 
Music BC, Manitoba Music, and SaskMusic to 
host a virtual showcase room as part of Folk 
Alliance’s Folk Unlocked virtual conference.  
Folk Unlocked included panels, workshops, 
showcases, affinity and peer group meetings, 
exhibit spaces, networking, and mentorship. 
Albertan performers in the showcase included 
Amelie Patterson and Mariel Buckley. A pre-
recorded video was put together and aired for 
the first time “live” on February 22nd at 2pm 
MST. This was one of the first live showcases of 
the conference and we saw 539 attendees.

New Colossus Festival - New 
Colossus Sessions 
March 23-25, 2021

Alberta Music took part in the New Colossus 
Upstairs Neighbours showcase with the 
Canadian Independent Music Association (CIMA), 
Manitoba Music, Sask Music, Music Nova Scotia 
and Music Ontario. New Colossus Festival. Based 
in New York, The New Colossus Sessions are 
a weekly live series featuring interviews and 
performances by artists from around the world. 
Hosted by Brad Wagner (PASTE/Daytrotter), 
the sessions offer an opportunity to keep the 
music going while building a community of fans 
during a time when public gatherings are not 
currently possible and most importantly, provide 
a necessary outlet for participating artists to 
discuss their music and upcoming plans. Wares 
took part in a 2 song showcase introduced by 
a short live interview with Brad on March 24th. 
Industry panels and one on ones meetings took 
place spanning the three days of the upstairs 
neighbours initiative.

Alberta Focus: Virtual
March 22 - 25, 2021
Showcase: March 24, 2021

The Alberta Focus showcase puts Alberta’s 
finest, export-ready artists in front of 
international music industry professionals 
from the US, Australia, Germany, and markets 
across the UK. This showcase is an excellent 
opportunity for Alberta Music members to build 
on their networks here at home and also with 
the international community. This year, eight 
export-ready artists spanning different genres, 
and eight delegates took part in Alberta FOCUS. 
Artists created a pre-recorded showcase and 
were matched up with international delegates 
for virtual one on one sessions.

Alberta Music worked with Marco Noni, 
International Coordinator with BreakOut West to 
select delegates actively working in each target 
market where Alberta artists have a strong 
presence and have seen many past successes 
(US, Australia, Germany, UK). Working with 
artists to determine their specific needs based 
on their current export plans, delegates were 
carefully selected. Delegates included Amande 
Dagod (Germany, Puschen), Stefan Reichmann 
(Germany, Haldern Pop), Robyn Kennedy (UK, 
Bucks Music Group), Ethan Proctor (UK, Midnight 
Mango), Rob Scott (Australia, Source Music), 
Tracey Griffith (Australia, Dashville Presents),  
Lio Kanine (USA, New Colossus), and Yusuf 
Mohammed (USA, Freelance Talent Buyer / ONE 
MusicFest).

Artists included: Josh Sahunta, Marlaena Moore, 
Mariel Buckley, Mouraine, Sunglaciers, Maria 
Dunn, D’orjay, and Shaela Miller.
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professional   
development
Alberta Music’s DOWNLOAD program provides members with music industry education through Industry 
Information Sessions, Professional Development Workshops, Mentor Opportunities, Networking Events 
and Mixers. Our professional development series is funded by FACTOR and the Government of Canada, 
and the Government of Alberta.

TRAINING & RESOURCES:
Members are encouraged to access Alberta Music’s resource library that includes all aspects of the music 
business such as grant applications, marketing, touring, etc. They are also welcome to use office equipment 
and work space at our offices if needed.

In 2020-2021, the professional development programs consist of 10 events with 337 participants and hosted 19 
industry professionals representing over 36 hours of music industry training.

One-on-One Consultations

Professional Development Events

Total Participants

Panelists & Mentors

22

19

10

337

the facts
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 In 2020-21, 
 our professional 
 development programs 
 consist of 
     22 events with 341 participants 
 and hosted 
     21 industry professionals 
 representing over 
     64 hours 
     of music industry training.



DIGITAL & STREAMING BEST 
PRACTICES
Speakers: Vanessa Cito (Reach Social) and Ben 
Nixon (sound and lighting technician, production 
manager, recording engineer/producer, songwriter, and 
musician.)

This session reviewed digital best practices that 
artists can implement as we’re all reacting to the 
current and evolving situation. This includes how 
to maximize your at-home set up, tips for live 
streaming, etc.

NAVIGATING PERFORMANCE 
RIGHTS & ROYALTIES
Speaker: Olivia Street (Bent River Records, Nextfest, 
King of Foxes)

Olivia guided members through the basics of 
rights management organizations and where to 
register music. 

MANAGING YOUR MONEY FLOW  
WITH ATB
Speaker: Derek Stevenson, Culture Banker at ATB 
Branch for arts and culture

This session covered COVID Relief Programs 
for Individuals, registering your band as a 
business and what it means to operate as a 
Sole Proprietorship vs Incorporating, knowing 
your budget and general banking account and 
investment information.

information   
sessions

2020
Throughout the year, Alberta Music’s information sessions 
shifted online with the advantage of reaching more 
members across Alberta and giving those who may be 
located outside of Edmonton and Calgary, a chance to 
participate. These sessions consist of panel discussions or 
presentations with local industry experts and those highly 
recognized in their fields on a national or international level. 
These sessions initiate lively discussions on a wide range 
of music industry topics and provide opportunities for 
members to connect further with industry experts.
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BUILDING COMPANIES AND 
COMMUNITY FROM THE  
GROUND UP
Panel:  Isis Graham (AEMCON, Essette), Kimberley Jev 
(Afros in tha City, KLSMGMT), and Peter Chapman (Fallen 

Tree Records)

ALL ABOUT FACTOR
Speaker:  FACTOR Staff 

An opportunity for members/ non-members to learn 
about FACTOR’s programming and available grants.

BUSINESS AS USUAL: COVID TAX 
CONSIDERATIONS FOR ARTISTS 
W/ RUTWIND BRAR LLP
Speaker:  Amanda Kraayenbrink (Rutwind Brar LLP)

This session helped artists prepare for tax season 
by tracking their taxes throughout the pandemic, 
and helped explain what special considerations 
are required when it comes to CERB and other 
supports.

EMERGING ARTIST SERIES - BIOS 
AND ONE-PAGERS
Speaker:  Niko Stratis (Switchblade Music Group)

An interactive session for participants to ask 
questions, read their current bios and receive 
feedback.

PUBLISHING & SYNC 
LICENSING WITH  
MUSIC PUBLISHERS CANADA
Speakers:  Kim Temple and Margaret McGuffin (Music 

Publishers Canada)

This session discussed what a publishing deal is 
and how to go after a sync placement.

ARTISTS FUNDING - ALL 
ABOUT GRANTS
Panel:  Karian Moldovan (FACTOR), Jason Flammia 
(Alberta Foundation for the Arts), Taylor Poitras 
(Calgary Arts Development), and host Nuela Charles  

(Juno Nominated Artist)

Each funding body gave insights, tips and tricks 
on how to write a successful grant.

OUTREACH - MEDICINE HAT 
INFO SESSION
Alberta Music staff presented an Alberta Music 
101 information session to Medicine Hat artists 
and industry professionals. 

2021

information 
sessions . . .
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throwback thursday   
mentorship program

Throughout the year we provide one-on-one consultations on career development, 
grant writing, contract/law advice, tax information and more. We have found these 
consultations to be very popular and always-in high demand. These consultations 
provide a unique opportunity to meet one-on-one with local mentors and industry 
experts, to talk and ask questions about your music career.

We bring in a variety of experts from the Alberta music industry to our North & 
South offices to hold consultations that provide advice, insight and guidance to 
artists and aspiring industry, free of charge to Alberta Music members.

MARKETING ASSET REVIEWS
Mentor: Bryton Udy (Founder and Head Brand Coach of At Heart 
Branding Co.)

Bryton worked one on one with members to help fine tune 
marketing assets and build a stronger brand for their projects. 
This included reviewing member EPK’s, websites, social media, 
and album release marketing strategies.

ROYALTY DEEP DIVE WITH TIM HARDY
Mentor: Tim Hardy (Co-owner of Sound of Pop)

Tim helped answer any questions about royalties that 
members had specific to their projects including embedding 
irsc codes, sync music licensing, and pitching to a publisher.
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2020 was meant to be Project WILD’s 7th and 
final year of programming. Applications were 
launched in March, however; Alberta Music 
made the difficult decision to postpone the 
2020 edition and ensure that every participant 
is receiving the same level of care and equal 
experience to those in past years. They will 
re-launch Project WILD later in 2021, with an 
artist and industry bootcamp taking place in 
January 2022 in hopes of an in-person event 
and showcases. The project is administered by 
Alberta Music and funded by The Jim Pattison 
Broadcast Group, and WILD 953 - Calgary’s 
New Country, through CRTC approved Canadian 
Content Development Funding.

Project WILD

Breakout West
BREAKOUTWEST HOME EDITION
September 25- October 9, 2020

BreakOut West Home Edition was a 15 day immersive online experience that provided artists and industry an 
opportunity to expand their careers through informative keynotes, panel discussions, mentorship meetings, 
networking mixers, wellness moments and new music discovery.  In total, over 720 people attended the 
events, with delegates joining in from 15 different countries, sharing their valuable insight. Attendees were 
able to travel virtually to key international markets in order to learn strategies and advice for breaking out 
internationally – what makes each market unique, what industry and platforms are relevant, how and when to 
engage, and insider information on what these markets will look like over the coming 6-24 months.
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local audience
development

PHOENIX MUSIC EXECUTIVE 
PROGRAM
In light of the COVID-19 pandemic, the Alberta 
edition of the Phoenix Music Development 
Program was postponed to early April 2021. The 
program began prep work in March and is set to 
run throughout the month of April. 

The program is presented by Australian strategy 
consultant Mariel Beros and her team in 
collaboration with Fondation Musicaction, and 
is supported by FACTOR, Fondation Musicaction, 
and the Government of Canada.

Phoenix is designed for time-poor, mid-
career music professionals. The program 
aims to encourage participants to consider 
the development of new business models and 
income streams for their business; to assist 
them to develop their business as stable, 
sustainable and growing enterprises.

ALBERTA SPOTLIGHT 
Earlier this year, The Government of Alberta, 
Alberta Music, the National Music Centre (NMC), 
CKUA, and Stagehand collaborated on the 
Alberta Spotlight series, a weekly digital concert 
initiative that showcased over 75 acts from 
across the province, providing free concerts 
for people watching from home and support to 
artists during the pandemic.

The Government of Alberta pledged $125,000 
to support an initiative that paid selected 
artists a $1,000 grant to create a pre-recorded, 
high-quality video to be shared as part of the 
ALBERTA SPOTLIGHT online series. The videos 
were shared through social media and live on 
CKUA’s website. Artists who participated in the 
program included John Wort Hannam, Sargeant 
X Comrade, The Polyjesters, Leeroy Stagger, 
Corb Lund, Reuben and the Dark, Nuela Charles, 
BB Buckskin, and so many more. Facebook 
videos averaged around an amazing 600 views 
per artist each week. 
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PARTICIPANTS:

Hayden McHugh (Calgary, AB)

Jess Knights (Calgary, AB)

Melody McArthur (Edmonton, AB)

Rome IX (Calgary, AB)

ZENON+ (Calgary, AB)

Megan Dawson (Calgary, AB)

Liz (Olds, AB)

Curtis Phagoo (Red Deer, AB)

Jon Martin/Jon Martin and Lovers (Lethbridge, AB)

Souls In Rhythm (Calgary, AB)

Electric Religious (Edmonton, AB)

Ellen Braun (Canmore, AB)

King of Foxes (Edmonton, AB)

I Am The Mountain (Calgary, AB)

Joshua Beebe (Taber, AB)

Adam Ambrose (Calgary, AB)

Heather May (Calgary, AB)

CANADIAN SONGWRITING 
CHALLENGE

The Canadian Songwriter Challenge is a 
project of the Canadian Council of Music 
Industry Associations (CCMIA), supported by 
Bell Media. The Sixth Annual Songwriting Camp 
for professional songwriters in Alberta was a 
four-day songwriting camp with  information 
sessions taking place three days prior to the 
official beginning of camp. This year, the 
challenge took place online using Zoom and 
provided a unique opportunity for mentors 
across Canada and artists across Alberta to 
connect. This also allowed for seventeen artists 
to be selected instead of nine. Artists were 
selected and organized into groups of three to 
collaborate and create two demo-ready songs. 
The camp provided an opportunity for the artists 
to focus on songwriting in a supportive and 
creative space, as well as network and establish 
future collaborative partnerships.

WILDFEST 

Alberta Music was excited to partner with 
WILD 95.3 to offer a unique intimate virtual 
experience for music fans and provided a 
fantastic opportunity for members to apply for 
a paid showcase to stream live on the WILD 95.3 
Facebook page. Alberta artists were selected as 
openers for WILD 95.3’s WILDFEST. This initiative 
ran three times within the months of July and 
November 2020 and March 2021. WILDFEST 
had opening spots for country headliners Jess 
Moskaluke, Gord Bamford, Brett Kissel, Aaron 
Pritchett, George Canyon, JoJo Mason, Meghan 
Patrick, Lindsay Ell, Tebey, and Jade Eagleson.
 

Selected openers for WILDFEST included: Alee, 
Drew Gregory, Ryan Lindsay, Alex Hughes, and 
The Dungarees, Nice Horse, The Prairie States, 
Maddison Krebs, Michela Sheedy, Mariya Stokes, 
and Justine Vandergrift. Each of the opener’s 
videos reached more than 1.5K people on 
Facebook.

MENTORS:		

Witch Prophet (Keynote Speaker)

Arlo Maverick

John Wort Hannam

Celeigh Cardinal 

Cartel Madras

Matthew Cardinal

Nuela Charles
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RISE UP SONG CONTEST
Alberta Music partnered with CKUA Radio 
Network, The National Music Centre, and Calgary 
Arts Development to present RISE UP, a search 
for a produced original song, written and 
performed by a local artist, to be licensed and 
performed for ongoing RISE UP initiatives. The 
song was to embody the resilience and spirit of 
the City of Calgary.

Top 4 finalists were: 

Bebe Buckskin: “Together We’ll Rise”

Emily Triggs: “Light You Up”

Tre Digga - “Rise (Feat Miss Bezo”

Lisette Xavier: “Rise Up”	
 

The winner received $5000 cash in 
compensation for use of the original song by 
RISE UP, two days in NMC’s historic recording 
studios at Studio Bell, working with staff 
producer and engineer and one day of mixing 
and post-production for work on future projects, 
and the winning song will be showcased as RISE 
UP’s “theme Song” from January 29-December 31 
2021 for all RISE UP Calgary initiatives, marketing 
and other purposes as required. The top four 
finalists received a paid ($500) showcase to 
perform their song on January 28, 2021 at a live 
performance. Emily Triggs was the song contest 
winner. 

Emily Triggs

	

ALBERTA MUSIC & BREAKOUT 
WEST HOLIDAY PARTY 

Alberta Music held their holiday party in 
partnership with BreakOut West using Gatherly. 
They had a wonderful turn out and were 
able to visit with everyone in small groups 
using breakout rooms. All members of the 
organization were invited as well as the public.
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INTERNATIONAL WOMEN’S 
DAY PRESENTED BY FACTOR
Through a national initiative of FACTOR, music 
industry associations across the country 
presented various activities for International 
Women’s Day. In Alberta, Alberta Music presented 
a virtual showcase and workshops that allowed 
folks to attend from all over the province.

SHOWCASE

Seven artists were selected to take part in the 
International Women’s Day showcase. Each 
artist submitted a self-produced video that 
was shared across Alberta Music’s networks 
throughout the week of March 8th to 14th. 
Participating artists were Heather May, Shumaila 
Hemani, Shawnee Kish, Amy Nelson, RIELL, 
Miesha & the Spanks, and Audrey Ochoa. Each of 
the artist’s videos on Facebook were viewed by 
hundreds of people tuning in across Alberta.

GUITAR SETUP WORKSHOP 
WITH TUNATONE 
INSTRUMENTS
March 10, 2021

Leila Sidi of Tunatone Instruments ran a guitar 
setup workshop for attendees to tackle the 
fundamentals of at-home set-ups for electric 
guitars and basses. Leila discussed the anatomy 
of your guitar, and how to measure and adjust 
neck relief, action, intonation and pickup height. 
This was a safe intimate space for artists to 
ask questions about their instruments and had 
wonderful feedback. 

FEMME PRODUCER WORKSHOP
March 8, 2021

We held our first hands-on producer workshop 
for women and non-binary artists in 2020 where 
attendees were able to learn about music 
production in a safe, explorative environment. 
This year, via Zoom, Emily Bachynski joined us 
to run the sessions. Emily is an artist in multiple 
projects, and runs Bitter North Studios. 
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PRESENTED BY FACTOR

Celebrating Music & Stories from Treaties 6, 7, & 8

With the support from FACTOR, Alberta Music created a new program in celebration of 
National Indigenous People’s Day. With the goal of building strong relationships within the 
indigenous community, “Celebrating Music & Stories from Treaties 6, 7 & 8” was born.

Working with our board member, Jodi Calahoo-Stonehouse, and contracted support 
staff Fiona Yates, Alberta Music visited Blackfoot, Cree, Dene, Inuit, Metis, Nakota Sioux, 
Saulteaux/Anishinaabe and Tsuu T’ina musicians and elders around the province, 
collecting stories and performances. 

Unfortunately, as with many programs, and with Indigenous communities being hit 
particularly hard by COVID-19, we were unable to fully complete the program. We look 
forward to wrapping the project up in the 2021 calendar year and sharing the incredible 
stories and performances with our members.

National Indigenous 
Peoples Day	
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ALBERTA MUSIC HERITAGE VIDEO PROJECT

Alberta Music received a grant from The Alberta Heritage Resource Foundation which provides 
matching funds to support initiatives that preserve and interpret Alberta’s heritage. This project 
was created to capture our province’s music industry and culture before history is lost. We gathered 
interviews and self recordings from Alberta artists and industry folks to create a video showcasing 
Alberta’s talent and many success stories from past to present. The video will be released to the public 
in summer of 2021.

legacy activity	
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ALBERTA MUSIC 35th ANNIVERSARY TOUR REDUX

After making the decision to postpone our in-person Lethbridge and Calgary 35th Anniversary shows 
due to COVID-19, artists Amy Nelson, Debra Power, Joe Nolan, Josh Sahunta, Mouraine and Trevor 
Panczak filmed pre-recorded showcases that Alberta Music released early March 2021, along with 
recap videos of the live events that took place before the pandemic. Each recap video featured artist 
testimonials about how Alberta Music has impacted and influenced their music careers. Video views 
ranged from 300 to 1000 views on Facebook. These shows were made possible with the support of ATB 
Financial, The Government of Alberta, and CKUA Radio Network.
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2020 EDMONTON MUSIC PRIZE

Alberta Music and the Alberta Media Production Industries Association (AMPIA), in collaboration with 
the Edmonton Arts Council, announced the winners of the 2020 Edmonton Film Prize & Edmonton Music 
Prize on March 11th, 2021.
 
The order of the Top 3 Edmonton Music and Film Prizes were announced virtually from The Starlite 
Room on Facebook. In the music category, Persian contemporary music composer, and Santur player 
Farhad Khosravi walked away with the top prize of $10,000, with indie-pop artist Lyra Brown winning 
second place and country infused dream-pop artist Lucette coming in third.  Each runner-up was 
awarded $1,000. The Music Prize recognizes Edmonton-based musicians or musical collectives who 
have released a full-length recording in the past 18 months, and the top three were chosen by a jury of 
industry professionals.
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JUNO AWARDS
ALBERTAN WINNERS
JUNE 29, 2020

Indigenous Artist or Group of the Year: Celeigh Cardinal - Stories From a 
Downtown Apartment
Metal/ Hard Music Album of the Year: Striker - Play to Win

YYC MUSIC AWARD WINNERS
SEPTEMBER 21, 2020

Alternative Recording of the Year: Amelie Patterson
Blues Recording of the Year: Debra Power
Country Recording Artist of the Year: Jake Matthews
EDM Recording of the Year: Ginsong
Folk Recording of the Year: Heather May
Group of the Year: Northern Quarter
Industry Person of the Year: Grant Howarth
Inspirational Recording of the Year: Two World Creatives (Zaire Ink & 
Afuhmbom)
Jazz Recording of the Year: Andrėa Petrity
Metal Recording of the Year: Illyrian
Music Video of the Year: Troy Kokol
People’s Choice: Brandon Lorenzo
Pop Recording of the Year: King Dylan
R&B Soul Recording of the Year: Kate Stevens
Rap Recording of the Year: Tinywiings
Recording Studio of the Year: Ian Dillon
Rock Recording of the Year: Carlos Cruz Project
Single of the Year: I Am the Mountain
Solo Artist of the Year: Kate Stevens
Songwriter of the Year: Troy Kokol
Venue/ Presenter of the Year: Jazz YYC
World Recording of the Year: Notas de 4
Zackariah and the Prophets Memorial Award: Shuffalo

awards & 
nominations	

			 

EDMONTON MUSIC AWARDS
Postponed until 2022

2020 WESTERN CANADIAN MUSIC AWARDS 

INDUSTRY WINNERS
SEPTEMBER 22, 2020

Community Excellence Award: National Music Centre
Excellence in Visual Design: Shalom Toy, Cosmic Cavern Design
Impact in Artist Development: National Music Centre

2020 WESTERN CANADIAN MUSIC AWARDS
ARTISTIC WINNERS

Electronic & Dance Artist of the Year: RIELL
Pop Artist of the Year: Nuela Charles

2019 CANADIAN COUNTRY MUSIC AWARDS
SEPTEMBER 27, 2020
ALBERTAN WINNERS	

Album of the Year: Now or Never- Brett Kissel
Bass Player of the Year: Justin Kudding 
Country Club of the Year: King Eddy
Creative Director(s) of the Year: Brett Kissel, Connor Scheffler (Album: Now Or 
Never, Artist: Brett Kissel)
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2020-2021


